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With the development of internet-based new media, the public has shifted from 
the passive position to initiative one in accessing information.Such a change makes it 
possible for the public to participate in the administration of public affairs, and it also 
makes it possible for the government to effectively communicate with the 
public.Microblogging, because of its timely nature of updates that allows users to post 
news items quickly, reaching its audience in seconds,has become a new, popular 
communication medium that governments at all levels use for public relations. In the 
past years, the number of government microblogs has greatly increased, however, 
according to the writer’s observation, only a few of them appeal to audience, while 
most of them exist in name only. Such inefficiency in fact stereotypes people about 
the poor administration of the government, undermining its image. 
This thesis focuses on the study of the problems which cause the inefficiency of 
the government microblogs, finding out these problems are related to its lack of 
effective strategy for operation. The theory of strategic communication is used in 
discussing the solutions to these problems. Three research methods are used in this 
thesis, i.e. Content Analysis, Face-to-face interviews and Survey. 
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